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ABSTRACT

Concerns about corporate social responsibility (CSR) have emerged for several reasons related
to the change in the CSR agenda and international compliance. This study presents new evidence
by investigating the perceptions of CSR practices among executives of Islamic and conventional
financial institutions in Malaysia, a prominent financial hub and partner for Middle Eastern, Central
Asian, and European markets. The paper employs a mixed methods approach, where a survey
questionnaire covering 27 Islamic and 20 conventional financial institutions builds upon the findings
of a stratified random sample. Probit regression is applied to test the effect of executives’ attributes on
the importance of different elements of their perceived CSR. The findings challenge a prevailing CSR
view that underplays the importance of values
and responsibilities. Overall, the results show
that executives' pay close attention to ethical
considerations, contrary to longstanding prior
results. Findings reflect stakeholders’ interest in
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corporate environmental, social, and governance
(ESQ) practices, prompting businesses to align
with long-term social and ethical values beyond
financial returns. The Covid-19 pandemic incited
new roles and responsibilities in business, giving
rise to new roles and responsibilities beyond the
bottom-line results. This paper adds to literature
on CSR in financial institutions providing
insight on the impact of executives’ attributes.
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It provides a clear understanding of CSR in Islamic and conventional financial institutions grounded

in the framework of stakeholder theory.

Keywords: Corporate social responsibility (CSR), developing countries, emerging markets, executives’

demographics, financial institutions, Islamic finance

INTRODUCTION

Concerns about corporate social
responsibility (CSR) have emerged for
several reasons related to the change in the
CSR agenda and international compliance.
Unethical practices directly affect investors’
confidence' (Abdel Rahman et al., 2011;
Brogi & Lagasio, 2019; Wilson, 2000).
Concerns for corporate social responsibility
(CSR) have been raised by changes to
CSR agenda and international compliance.
In turn, this has caused shareholders
to scrutinise social and environmental
aspects more closely. Furthermore, the
Covid-19 pandemic per se incited new
roles and responsibilities in business. The
pandemic has given rise to new roles and
responsibilities of business beyond the
bottom-line results. It reflects investors’
interest in corporate environmental, social,
and governance (ESG) practices, prompting
businesses to align with long-term social
and ethical values beyond financial returns?.

The social responsibility of corporations
and their role in responding to the welfare
of society is of paramount importance.
Financial institutions act as a catalyst in
bringing about this transformation in CSR.
The rapid growth of Islamic financial
institutions (IFIs, thereafter) globally
shows how these institutions can contribute
to progressing social responsibility in

businesses. Aribi and Arun (2015) state that
the demand for investments aligned with
Islamic ethical principles fuels the growth
of IFIs. However, academic research on
CSR in Islamic financial institutions (IFIs)
is limited. To address that lacuna, this paper
addresses CSR practices in Malaysia, a
prominent financial hub for Middle Eastern,
Central Asian, and European markets.
The twin objectives of this study are (i) to
contribute to CSR developments within the
framework of Shari'ah and (ii) to identify
areas where positive outcomes might be
enhanced.

To this end, a questionnaire survey
covering 27 Islamic and 20 conventional
financial institutions assesses (1) the levels
of CSR understanding among finance
executives, (2) the influence of demographic
characteristics on CSR orientations, and (3)
the motivations behind CSR engagement.
Hence, the study intends to inform decision-
makers about their involvement in CSR
practices. Contrasting with the CSR pyramid
proposed by Carroll (1979), we set a
different hierarchy of importance: 1) ethical
responsibility, 2) legal responsibilities,
and 3) economic responsibilities. By
our judgment, we set a lower priority on
legal responsibilities, and we challenge
the notion argued by Visser (2008) that
ethical responsibilities have relatively less
importance in emerging markets.
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The contribution of this study is
twofold: First, it contributes to the existing
CSR literature. There is limited knowledge
of how executive demographics such as
gender, age, experience and ethnicity can
influence CSR perceptions in the Islamic
financial sector. Filling this gap can enhance
insights aligned with global sustainability.
In recent years, significant conceptual
developments in CSR include developing
new tools and enhancing existing guidelines.
These include disseminating the ISO 26000
Guidance on Social Responsibility in 2010,
the release of the updated OECD Guidelines
for Multinational Enterprises in 2011%,
and the publication of the UN Sustainable
Development Goals of the 2030 Agenda in
2015°. Secondly, the empirical findings of
this study provide valuable insights into how
CSR is perceived in IFIs and conventional
institutions grounded in the framework of
stakeholder theory in a developing country
such as Malaysia. Our findings reveal that
executives in Islamic and conventional
financial institutions consider ethical and
moral elements highly important. However,

the results indicate interesting demographic
differences between executives in their
attitudes to CSR.

The remainder of the paper is organised
as follows: Section 2 provides the related
literature and hypothesis development;
Section 3 presents the research design;
Section 4 presents and discusses our
findings; and Section 5 concludes.

LITERATURE AND
HYPOTHESES DEVELOPMENT

Country Background and Industry
Specifics

Among 13 countries identified in the 2008
Growth Report of the Commission on
Growth and Development, Malaysia was
among the first to have experienced average
annual growth above 7% over 25 years.’
The financial services sector is among the
largest in Malaysia. With digitalisation and
a commitment to foster further financial
inclusion, this sector is gaining prominence
as an agent for financial inclusivity. In 2022,
around 375 thousand people were employed,
an increase from 349 in 2015 (Figure 1).
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Figure 1. The number of people employed in financial services sector in Malaysia
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The Federation of Malaysian Consumers
Association, Consumers Association of
Penang, and the World-Wide Fund for
Nature (WWF) of Malaysia are viewed
as non-government pioneers of CSR. To
encourage companies to commit to the CSR
agenda, the Professional Association of
Chartered Certified Accountants (ACCA)
initiated the Malaysia Environmental and
Reporting Awards (MESRA) (Hamid et al.,
2014). In 2006, a set of CSR guidelines,
was introduced (the ‘Silver Book’). In
that same year, Bursa Malaysia launched
its CSR.

In 2017, Bank Negara Malaysia
introduced the Value-Based Intermediation
(VBI]) policy for Islamic finance. Although
this policy resembles Environmental,
Social and Corporate Governance (ESG)
and Ethical Finance and Sustainable and
Responsible Impact Financing (SRI), its
primary difference is the relevance of
Shariah. In going further that Shariah, VBI
goes further embraces practices, conduct and
offerings that, while remaining consistent
with shareholders’ long-term interests,®
benefit the community and environment.

Recognising that an efficient market
rewards firms that embrace ethical and
governance practices (Nalband & Al-
Amri, 2013), the Malaysian government
has been promoting social responsibility,
enabling firms with good practices to
raise more capital, both domestically and
internationally. The belief had been that
Malaysian firms were generally slow in
responding to initiatives (Chapple & Moon,
2005).

Early investigations of CSR in Malaysia
- Ostlund (1977) and Teoh and Thong (1984)
—showed companies to be more concerned
with human resources and the contribution
of product/service, and to be less concerned
with social information. Later studies place
greater emphasis on the development of
CSR disclosure (e.g., Abdul & Ibrahim,
2002).

Evolution of CSR Practices

From a single focus on maximising
shareholder value, CSR grew to include
managers, employees, and the wider
society. Its practices now incorporate
social, economic, legal, ethical and
philanthropic aspects. From the 1980s
onwards, management's attention spread
to include occupational health, safety and
‘responsible care’. Most recently CSR
has been extended to include corporate
governance codes and a Global Reporting
Initiative (GRI). There is now an abundance
of codes, guidelines and standards. Kumar
and Srivastava (2022) explain how CSR
has undergone many changes. Where
the ‘CSR Pyramid’ (Carroll, 1991; 1999;
2000) itemised economic, ethical, legal,
and discretionary responsibilities, Dahlsrud
(2008) incorporates principles relating to
the environment generally. Emphasis on
ethical dimensions is reinforced by Sarkar
and Searcy (2016). Kumar and Srivastava
(2022) place particular emphasis on the
legal dimension. Where CSR is now more
focused on sustainability and stakeholders’
dimensions, the foremost priority is afforded
to owners, managers, customers, employees,
and supply chain sustainability.
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Theoretical Framework

Many researchers associate CSR agenda
with stakeholder theory (see for example,
Bai & Chang, 2015; Di Bella & Al-Fayoumi,
2016; Freeman, 1984), where the firm
must pay attention to the interests, needs
and rights of multiple stakeholders (i.e.,
community, customers, stockholders,
employees and suppliers). However, this
view is less progressive since balancing
of different stakeholders’ demands and
objectives halts firm’s profit maximisation
and the interest of stockholders. Another
alternative angle is by connecting CSR with
the theory of the firm. According to this
perspective, CSR is considered a form of
business investment (Mcwilliams & Siegel,
2001). A firm creates a certain level of CSR
by embodying its products and services
with CSR characteristics (such as Green
Sukuk (bond) for Islamic finance and ethical
financing products).

CSR extends beyond profit to encompass
environmental protection, employee care,
ethical trading, and philanthropy (Darrag
& El-Bassiouny, 2013). This contrasts
with arguments that emphasise maximising
shareholder profits within legal constraints
(Falck & Heblich, 2007; Schwartz &
Saiia, 2012). Among the incentives that
motivate modern corporations to embrace
social activity is the emergence of public
standards for social performance e.g.,
(United Nations Global Compact), the
influence of independent evaluations and
rankings e.g., (Fortune's Most Admired
Companies), and high-profile scandals
involving prominent companies e.g., (Enron
and Worldcom).

According to one set of arguments, non-
economic motives undermine shareholder
interests (Blowfield & Frynas, 2005),
while general welfare is the government's
responsibility (Klonoski, 1991). A general
motivation to align profit maximisation with
social and environmental objectives is that
CSR enhances performance and long-term
profitability (Bai & Chang, 2015). Many
other studies show a positive link between
CSR involvement and financial performance
(Joyner & Payne, 2002; Margolis & Walsh,
2003).

Existing studies suggest the need
to reorder Carroll's Pyramid based on
specific circumstances (Crane & Matten,
2007). In developing countries, economic
responsibility holds greater significance
(Visser, 2006). Visser (2011) identifies
political reforms, socio-economic factors,
and cultural diversity/homogeneity as
critical drivers of CSR. However, research
on the structures of Carroll's Pyramid and
the link between CSR elements in emerging
markets and [FIs is limited. Further research
is necessary to fill this gap.

From a systematic literature review
for 1995-2020, Shu et al. (2022) show
that, Islamic values are relevant to CSR
practices in banking. There are four themes:
(1) Islamic narratives that promote CSR;
(2) Islam-based CSR; (3) Islamic financial
institutions as enablers of CSR; and (4)
stakeholders’ perspectives on how Islamic
values influence CSR. Asutay (2013) argues
that Islam drives such values such as ‘social
good’, ‘good governance’, ‘environmental
concern’ and ‘ethical individual and
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organisational behaviour’. Platonova et
al. (2018) see the practice of CSR as an
extension of Islamic ethics.

Hypotheses Development

Several studies indicate that awareness of
CSR is growing e.g., (Abdul Hamid, 2004;
Broadstock et al., 2019). These generally
show awareness to be growing. In Islamic
banking, disclosure is not merely a financial
reporting mechanism but also has non-
economic consequences for stakeholders,
including trust, satisfaction, and loyalty
(El-Halaby et al., 2018). Islamic financial
institutions should not be treated as identical
to conventional institutions (Abou-El-
Sood & El-Ansary, 2017). Furthermore,
Malaysian firms are motivated by
government promotions.to engage in CSR
practices. We use Carroll's (1979, 1991)
model to identify significant elements of
the CSR framework and to examine whether
that model holds for IFIs in an emerging
market context.

Where gender-based differences have
been used to explain ethical attitudes
(Panwar et al., 2010; Wang et al., 2020),
other studies also indicate gender to be
an important determinant of concerns for
social and environmental issues (Al-Simadi,
2013; Bear et al., 2010; Cheah et al., 2011;
Giannarakis, 2014; Liao et al., 2015; Seto-
Pamies, 2015; Tippet, 2001; Wall, 1995;
Yasser et al., 2017; Abou-El-Sood, 2019;
2021; ElMassah & Abou-El-Sood, 2022)
show females to have stronger commitments
to CSR. Where Zou et al. (2018) view higher
engagement as altruistic, Shamil et al.

(2014) find gender to have no significance.
Motivated by those differences, we apply
the following hypothesis:

Hy,: The perception, as to how
CSR affects Islamic/conventional
institutional performance, differs
according to the gender of the executive
responding.

That older people tend to be more
conservative in their ethical standpoints
(Serwinek, 1992; Jing & Moon, 2021),
motivates the second hypothesis:

Hg,: The perception of an executive,
as to how CSR affects Islamic/
conventional institutional performance,
differs significantly according to the age
group of the executive.

There are a few studies that
investigate the impact of ethnicity on
a firm’s commitment towards social
responsibility. The association of CSR
with the composition of ethnic groups is a
relatively new development. Other, more
limited investigations, relate to the relevance
of CSR across different geographical areas
(Samdahl & Robertson, 1989; Panwar et al.,
2010) finds that social and environmental
issues are valued more highly in rural
areas. To address these views, we raise the
following hypothesis:

Hy;: The perception of an executive,
as to how CSR affects Islamic/
conventional institutional performance,
differs significantly with differences in
ethnic groups.
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Less attention had been given to
the connection between of CSR with
religious belief (EIMassah and Abou-El-
Sood, 2022). Tan and Komaran (2006)
test the relation between religion and CSR
perception in Singaporean companies. Their
findings are that religious beliefs shape
distinctive perceptions. Therefore, the
fourth hypothesis conjectures the following:

Hy,: The perception of an executive,
as to how CSR affects Islamic/
conventional institutional performance,
differs significantly between religious
beliefs.

Regarding the relationship between
work experience and CSR, where Tan and
Komaran (2006) show social, environmental,
and philanthropic responsibilities to be
rated highly by those with extensive
work experience, Serwinek (1992) and
Gunawan and Putra (2014) do not find
such a relationship. We pose the following
hypothesis:

Table 1
List of sample financial institutions

Hys: The perception of an executive,
as to how CSR affects Islamic/
conventional institutional performance,
differs significantly with differences in
work experience.

MATERIALS AND METHODS
Survey Design and Data

In the first phase, the questionnaire
investigates the attitudes of respondents
towards CSR. Cross-section analysis
is applied to executives at IFIs and
conventional financial institutions (CFIs)
in Malaysia. Drawn from the Bank Negara
Malaysia’s (Central Bank of Malaysia) lists
of licensed financial institutions, the sample
covers four areas: Islamic banks, takaful
(Islamic insurance) companies, conventional
banks, and insurance companies
(Table 1). An initial distribution of 540
questionnaires was followed by e-mails
and telephone calls. All questionnaires
were anonymous and treated confidentially.

No. Islamic Financial Institutions No. Conventional Financial Institutions
Islamic Banks Ownership Conventional Banks Ownership

1 Affin Islamic Bank Berhad Local 1 Affin Bank Berhad Local

2 él)ri?)]rh;ti]?)raln(];\ilrﬁa?sz;l)v ]e3set;r}112rcllt Foreign 2 Alliance Bank Berhad Local

3 Alliance Islamic Bank Berhad Local 3 AmBank Berhad Local

4 AmBank Islamic Berhad Local 4 CIMB Bank Berhad Local

5 Asian Finance Bank Berhad Foreign 5 HSBC (Malaysia) Berhad Foreign

6  Bank Islam Malaysia Berhad Local 6 Hong Leong Bank Berhad  Local

7 gael;l}l:al(\i/luamalat Malaysia Local 7 Maybank Berhad Local

8 CIMB Islamic Bank Berhad Local 8 OCBC Bank Berhad Foreign
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Table 1 (continued)

No. Islamic Financial Institutions No. Conventional Financial Institutions
Islamic Banks Ownership Conventional Banks Ownership

9 HSBC Amanah (Malaysia) Foreign 9 Public Bank Berhad Local
Berhad

10 Hong Leong Islamic Bank Local 10  RHB Bank Berhad Local
Berhad

1 Kuwait Finance House Foreion 1 Standard Chartered Bank Foreion
(Malaysia) Berhad £ Berhad &

12 Maybank Islamic Berhad Local

13 OCBC Al-Amin Bank Berhad Foreign

14 Public Islamic Bank Berhad Local

15 RHB Islamic Bank Berhad Local
Standard Chartered Saadiq .

16 Berhad Foreign

Takaful Companies Insurance Companies

17  AIA Public Takaful Berhad Foreign 12 AIA Public Berhad Foreign

18  AmMetLife Takaful Berhad Local 13 AmMetLife Berhad Local

19  Etiqa Takaful Berhad Local 14  Etiga Berhad Local

20  Great Eastern Takaful Berhad Foreign 15  Great Eastern Berhad Foreign
HSBC Amanah Takaful HSBC Amanah (Malaysia)

21 (Malaysia) Berhad Local 16 Berhad Local

22 Hong Leong MSIG Takaful Local 17  Hong Leong MSIG Berhad Local
Berhad

23 Prudential BSN Takaful Berhad  Local 18  Prudential BSN Berhad Local

24 Sun Life Malaysia Takaful Local 19  Sun Life Malaysia Berhad  Local
Berhad

25 Syarikat Takaful Malaysia Local 20  Zurich Takaful Berhad Local
Berhad

26  Takaful Ikhlas Berhad Local

27  Zurich Takaful Malaysia Berhad Local

A 67% response rate delivered 360 returns,
which compares favourably with similar
studies.’

The five-point Likert scale (1 strongly
agree; 5 strongly disagree) is applied to
sixteen items of a three-section survey:
attitudes to Carroll’s CSR pyramid;
motivations to engage in CSR activities;
the relevance of gender, age group, ethnicity,
religion, and work experience.

Models

To test an association between respective

perceptions of four CSR elements
(Carroll, 1979; 1991) and executive-
specific characteristics, four probit

regression models are applied: to economic

responsibility, social responsibility,

ethical responsibility, and philanthropic

responsibility.
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EconResp; = 01 + 0:Gen; + d3Age; + d4Ethn; + dsRlg;

+ deExpj + 0,0wn;; + ¢

[1]

LegResp; = B1 + B2Gen; + B3Age; + B4Ethn; + BsRlg;

+ BsExp; + B70wny; + €

[2]

EthicResp; = y1 + y2Gen; + yzAge; + y4Ethn; + ysRlg;;

+ vsExp; + y70wn; + &

[3]

PhilResp;; = 61 + 8:Gen;; + 83Age; + 64Ethn;;

[4]

+ 8sRlg; + 86Exp; + 87;0wn;; + €

Where, each dependent variable
is measured as the mean score for the
relevant questions (economic/legal/ethical/
philanthropic) for respondent i at firm j;
Gen,; is a dummy variable that equals 1
if respondent i at firm j is a male and 0
otherwise; Age; is a dummy variable that
represents age group of below 30, 31-40, 41-
50, and above 51; Ethn,; is a dummy variable
that represents ethnicity groups of Malay,
Chinese, and Indian; Rlg; is a dummy
that represents religion of Buddhism,
Christianity, Hinduism, Islam, and Other;
Exp;is a dummy variable that represents
work experience of < 5 years, 6-10 years,
11-15 years, 16-20 years, and > 21 years;

and Owny, is a control variable representing
ownership structure and is measured as a
dummy variable that equals 1 if the firm
i, of respondent j, is dominated by foreign
investment and 0 otherwise.

RESULTS AND DISCUSSION

Descriptive Statistics

Figure 2 depicts differences in the hierarchy
of CSR elements, between Carroll’s CSR
pyramid and the findings from IFIs and CFIs.
The figure reveals that greatest emphasis is
placed on ethical responsibilities, thereafter,
followed by philanthropic responsibilities,
legal responsibilities, and economic
responsibilities.

Economic
Responsibility

Responsibility

Philanthropic
Responsibility
Ethical
Responsibility

Philanthropic
Responsibility
Ethical
Responsibility

Responsibility

Economic
Responsibility

Findings of CSR elements in IFIs and CFIs
in Malaysia

Carroll’s CSR (1991)

Figure 2. Comparison of CSR elements

Pertanika J. Soc. Sci. & Hum. 34 (S3): 95 - 126 (2026) 103



Heba Abou-El-Sood, Marwan Izzeldin, Mohd Rizal Muwazir, and Sheeja Sivaprasad

As indicated in Table 2, of sample
respondents are 73.3% male and 26.7%
female. Where those aged 31-40 and 41-50
years comprise 75.9% of the sample, 8.9%
of respondents were under 30 years old and
15.2% were over 50 years old. The study is
dominated by the opinion of middle-aged
respondents. In regard to ethnic groups, a

Table 2
Profile of respondents (n = 360)

majority of respondents are Malay (65.3%),
followed by Chinese (23%), and Indians
(10.3%). Most the respondents (65.8%) are
Muslims followed by Buddhists, Christians,
Hindus and other religions (13.9%, 12.5%,
5.3% and 2.5%, respectively). Almost 80%
of respondents had over 10 years of work
experience.

Islamic Financial

Conventional Financial

Institutions Institutions Total
Percentage Percentage Percentage
Profile Frequency (%) Frequency (%) Frequency (%)
Gender
Female 43 23.1 53 30.5 96 26.7
Male 143 76.9 121 69.5 264 73.3
Age Group
Below 30 11 5.9 21 12.1 32 8.9
31-40 69 37.1 63 36.2 132 36.7
41-50 79 42.5 62 35.6 141 39.2
Above 51 27 14.5 28 16.1 55 15.2
Ethnicity
Chinese 46 24.8 37 21.3 83 23.0
Indian 14 7.5 23 13.2 37 10.3
Malay 126 67.7 109 62.6 235 65.3
Others 0 0 5 2.9 5 1.4
Religion
Buddhism 23 12.4 27 15.5 50 13.9
Christianity 21 11.3 24 13.8 45 12.5
Hinduism 8 43 11 6.3 19 53
Islam 128 68.8 109 62.6 237 65.8
Others 6 3.2 3 1.7 9 2.5
Work Experience 59
<5 years 11 12’ 9 12 6.9 23 6.4
6-10 24 21'5 29 16.7 53 14.7
11-15 40 19'9 40 23.0 80 222
16-20 37 39'8 37 21.3 74 20.6
> 21 years 74 ' 56 322 130 36.1
Number of n=186 n=174 n=360
Respondents
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Survey Results

Table 3-A indicates the motivations of
CSR of participants in IFIs and CFIs.
With a mean value of 4.39, ‘increase
community trust and support’ is ranked
highest. Thereafter follows ‘enhance public
image and reputation’ (4.33), ‘increase
competitive advantage’ (3.91) and ‘personal
ethical and cultural tradition’ (3.63).
Rankings for the motivation for good
CSR practices in CFIs are: ‘increase
community trust and support’ (mean 4.27),
‘enhance public image and reputation’
(4.21), ‘increase competitive advantage’
(3.78), ‘religious responsibility’ (3.75) and
‘personal ethical and cultural tradition’ (3.59).

Table 3-A
Analysis of motivations to apply CSR practices

Overall, internal factors, ethical values, and
religious beliefs rank highly.

Table 3-B records the motivations to
apply CSR practices in IFIs. Over 90%
of respondents deliver high rankings for
‘increase community trust and support’
and ‘enhance public image and reputation’
(respective mean values 4.39 and 4.33).
Respective standard deviations are 0.642
and 0.703. Least important drivers for
CSR involvement were ‘pressure from
government’, ‘international regulations’ and
‘pressure from special interest groups/NGOs’
(respective mean values of 2.96, 2.88, and
2.79). Those motivations derive from the
highest number of ‘undecided’ respondents
(respectively 91, 90 and 89 of 186).

Islamic Financial

Conventional Financial

Institutions Institutions T-test
Items Std Std Differences
Mean . . Rank Mean " Rank in Means
Deviation Deviation
Increase community trust and 439 0.642 | 427 0.600 1 0.06
support
Enhange public image and 433 0.703 ) 491 0.648 5 0.08
reputation
Increase competitive advantage 3.91 0.794 3 3.78 0.899 3 0.14
Pers}o‘nal ethical and cultural 363 0.783 4 359 0.819 4 0.66
tradition
Matching of social needs to 0.02*
corporate skill and ability to help 3.60 0.731 > 3:40 0.880 3
Religious responsibility 3.56 1.050 6 3.75 1.065 6 0.08
Increase profitability 342 0.957 7 3.36 1.037 7 0.56
Pressure from local community 3.06 0.960 8 3.07 0.935 8 0.92
Pressure from government 2.96 0.966 9 3.21 0.787 9 0.01**0
Pressur.e from international 288 0911 10 318 0.874 10 0.00
regulations
Pressure from special interest 279 0.841 1 276 0.918 1 0.73

groups/NGOs

#p<0.05, **p<0.0
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Table 3-B

Detailed evaluation of motivation to apply CSR practices in Islamic financial institutions

Very
Items Not Important/ Neutral Important/ Mean SD
Less Important
Important

Increase community trust and 186 2 10 174 439 0.64
support
Enhance public image and 186 5 10 171 433 0.70
reputation
Increase competitive advantage 186 9 40 137 391 0.79
Religious responsibility 186 15 53 118 3.63  0.78
Pers'o.nal ethical and cultural 186 14 54 118 360 0.73
tradition
Matching of social needs to
corporate skill and ability to help 186 3 33 102 3.3 1.05
Increase profitability 186 28 67 91 342 096
Pressure from government 186 53 66 67 3.06 0.96
Pressur'e from international 136 48 91 47 296 097
regulations
Pressure from local community 186 52 90 44 2.88 091
Pressure from special interest 186 63 39 34 279 0.84

groups/NGOs

Note. SD standard deviation

Table 3-C records the motivations to
apply CSR practices in CFIs. Over 93%
of respondents deliver high rankings for
‘increase community trust and support’
and ‘enhance public image and reputation’
(respective mean values of 4.27 and 4.21).
Respective standard deviations are 0.60
and 0.65. Least important drivers for
CSR involvement were ‘pressure from
government’, ‘international regulations’,
‘pressure from local community’ and
‘pressure from special interest groups/
NGOs. Those motivations derive from the
highest number of “‘undecided’ respondents
(respectively 95, 99, 73 and 72).

Table 4-A records the overall evaluation
of CSR elements in IFIs and CFIs.

106

Descriptive analysis for each CSR element
was drawn from 16 statements listed in
the questionnaire. The results reveal that
‘ethical responsibilities’ and ‘philanthropic
responsibilities” have a mean score of 4.00
and above for both IFIs and CFIs. ‘Treating
all employees and job applicants equally
without discrimination’, and ‘avoid any
projects or activities involving alcohol,
drugs and gambling’ receive the highest
score from respondents working in both
financial institutions. ‘Legal responsibilities’
and ‘economic responsibilities’ ranked as
least important CSR elements. Overall,
evaluation of CSR elements in Table 8
indicates a similar pattern with respondents
from both financial institutions.
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Table 3-C

Detailed evaluation of motivation to apply CSR practices in conventional financial institutions

Emerging Market Perspectives on CSR

Very
Items Not Important/ Neutral Important/ Mean SD
Less Important
Important
Increase community trust and
174 1 11 162 427  0.60
support
Enhance public image and 174 4 10 160 421 0.65
reputation
Increase competitive advantage 174 13 45 116 3.78 0.89
Religious responsibility 174 22 44 108 3.75  1.07
Pers'o.nal ethical and cultural 174 17 54 103 359 0.82
tradition
Matching of social needs to
corporate skill and ability to 174 20 63 91 340 0.88
help
Increase profitability 174 26 68 80 336 1.04
Pressure from government 174 25 95 47 321 0.79
Pressur'e from international 174 28 99 47 318 087
regulations
Pressure from local community 174 42 73 59 3.07 094
Pressure from special interest
aroups/NGOs 174 68 72 34 276 092
Note. SD standard deviation
Table 4-A
Overall evaluation of CSR elements in Islamic and conventional financial institutions
Islamic Conventional
Financial Financial T-test
CSR Element Statement Institutions  Institutions  Differences
in Means
Mean SD Mean SD
Treat all employees and job applicants 4 35 967 428 0765  0.82
equally without discrimination
Avoid any projects oractivities 443y 159 414 1135 098
involving alcohol, drugs and gambling
Ethical o Respect and understand ethics and
Responsibilities  cultural diversity among difference 3.83 0844 3.75 0.868 0.37
ethnic groups
Ensure that the respect for ethical
values has priority over economic 3.66 0936 349 0948 0.10
performance
Pertanika J. Soc. Sci. & Hum. 34 (S3): 95 - 126 (2026) 107
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Table 4-A (continued)

Islamic Conventional
Financial Financial T-test
CSR Element Statement Institutions  Institutions  Differences
in Means
Mean SD Mean SD
Allocate some of the profits for
phllanthrgplc act1v1t1es. such as offering 403 0863 404 0732 093
scholarships and donations to the
underprivileged
i . Promote sustainable development
Ph11anthToP1.c- activities 4.03 0.854 4.00 0.867 0.73
Responsibilities Helo to sol i1 probl h
CIP F0 SOTVE S0CI1al PrODICMS SUChas 4 63 0906 391 0927 021
poverty, crime and illiteracy
Support charities and community
projects even if there is probably no 3.74 0970 3.60 0.880 0.16
profit potential
Legal Ensure that company’s operations are
Responsibilities in compliance with environmental laws ~ 4.25 0.816 4.06 0.881 0.04*
and regulations
Commit to take action and disclose
any Ylolatlon of laws, regulations and 396 0946 388 0834 041
policies such as abuse of power, fraud
and bribery
Pay tax and royalty consistently 3.79 0967 3.68 0.956 0.27
Refrain from putting aside their 291 0908 297 0818 057
contractual obligation
Economl.c. - Involve in somgl. welfare activities if it 308 0805 382 0865 0.08
Responsibilities creates competitive advantage
Enhance corporate reputation and
goodwill solely based on economic 338 1.148  3.40 0.997 0.82
strength
Disregard social and environmental
responsibility involvement if it 2.52 1.097 2.70 1.067 0.12
negatively affects financial performance
Emphasise profit maximisation rather 238 1002 253 0935 0.12

than promoting corporate social
responsibility

Note. SD standard deviation; *p<0.05, **p<0.01

Table 4-B gives detailed evaluation
of CSR elements in IFIs. |[For ‘ethical
responsibilities’ most respondents in IFIs
(156 out of 186 samples) agreed that ‘treating
all employees and job applicants equally
without discrimination’ is most important.

‘Ensuring that respect for ethical values has
priority over economic performance’ had the
lowest mean score (3.66).

As shown in Table 4-C, ethical and
philanthropic elements registered high levels
of agreement from respondents in CFIs,

108 Pertanika J. Soc. Sci. & Hum. 34 (S3): 95 - 126 (2026)



UOIRIAdD pIepuels (S 270N

Ayiqisuodsal [e190s

Emerging Market Perspectives on CSR

00'1 8¢C 6z w STI 981 9resodiod Sunowoid ueyy 1oyjer uonesiwixew jgoid asiseydwyg
) ) oouewiopiod [eroueuy sjooye A[oanesou i1
60T 28T s¢ 55 96 981 J1uowoA[oAUl A)1[1qISUOdSAI [BJUSWIUOIIAUS PUB [BI00S PIeSaIsIq Aiqrsuodsay
. . 13Ua1]S OTWOU00d Jouosy
sT1 8e'e €6 sv 8y 981 uo poseq £[o[0s [[1mpooS pue uoneindor ojerodiod ooueyug
. . o3ejueApe
180 86'¢ qd (42 8 981 9ANNAdWOD $91BAIV J1 J1 SAIIAIIOR QIRJ[OM [BIOOS UI OAJOAU]
8060 16T 8¢ 86 0s 981 uonesI[qo [ENOLNU0D I1dY) dpise Surnd woly ureyoy
L60  6L€E ¥4 0 SI 981 Apuasisuod Kyekor pue xey Ked
. . K1aquiq pue pneyy ‘romod Jo asnqe se yons sarorjod pue suone[ndax Apiqisuodsoy
560 96 eel (4 1 981 ‘SME] JO UOIB[OIA AUB 9SO[OSIP PUB UOI}OE 9)e) 0} JIUWO)) [eSe]
. . SUOIB[NSAI PULB SME] [BJUSWUOIIAUD
80 sy 091 0T 9 98l s douerdwos ur are suonerado s, Auedwoos jey) aansug
. . renuajod jgoxd ou
L60  vi'e £cl 4 0c 981 K1qeqoid st 01013 J1 uaAd s309fo1d Ayrunwwos pue sanrreyo poddng
160 €0V 0s1 [44 4! 981 SANIANOE JUAWAO[2AIP A[qRUIEISNS AJOWOL] Aniqisuodsoy
$80 0 1 8¢ L 9g]  AoeId[I puk WL ‘A)10a0d se yons swojqoid [e100s 9AJ0s 03 djoH ordoxyueiyg
. . poSoriaridiopun oy 03 suonjeuop pue sdiysie[oyos Suoyo
980  £0% el 33 6 981 se yons sanianoe ordoryueryd 10y sygoid oY) Jo owos 91eo0[[Y
. . ooueuIofIad o1IOU099
P60 99% 801 8¢ 0c 981 10A0 Kyuronid sey sonjea [eory3e 10 30adsal oy Jey) dInsuyg
. . sdnoi3 o1uy)o 9oUdIIPYIP
¥80 €8¢ O€T sv 1 981 Suowre AJISIOAIP [BINI[ND PUB SIIYO puejsIopun pue 109dsay Aiqisuodsay
) ) Surjquies feotpy
¢ 14 24 te 0z 981 pue s3nIp Joyoo[e SUIAJOAUI SINIATIOR J0 s}od[o1d Aue proay
. . UOIRUIWILIOSIP
L80  0t¥ 981 te L 981 moym Ajenba syueorjdde qof pue seakordwa [fe jear]
ued 28y 9pIIpU doBesiq u uu)e uIuId
as W /3913Y A[duons paprapun /3313es1( A[Suons ! s ' 14 4SO

suoynIsul [DI2UDUL DNUD]ST Ul SJUIWI]D YS) JO UOHDNIDAD PAJIDIA(T
-1 9198l

Pertanika J. Soc. Sci. & Hum. 34 (S3): 95 - 126 (2026)



Heba Abou-El-Sood, Marwan Izzeldin, Mohd Rizal Muwazir, and Sheeja Sivaprasad

UOIRIAdD pIepuels (S 270N

Ayiqisuodsal [e190s

760 £sc Le 99 I8 Ll 9resodiod Sunowoid ueyy 1oyjer uonesiwixew jgoid asiseydwyg
) ) douewoy1ad [eroueuy sjodpe Ajoanesou
Lo 0L Le Ls 08 Ll J1 J1 JUSWIOAOAUI AJIQISUOSAT [RJUSWUOIIAUD PUE [B100S PIeSaISI Aiqrsuodsay
. . 13Ua1]S OTWOU00d Jouosy
660 0Or'e I8 88 s¢ Ll uo poseq £[o[0s [[1mpooS pue uoneindor ojerodiod ooueyug
. . o3ejueApe
g0 w8t 611 44 n Ll 9ANNAdWOD $91BAIV J1 J1 SAIIAIIOR QIRJ[OM [BIOOS UI OAJOAU]
w80 L6T 3 601 e YL UONESI[QO [EMYIBNUOD 112y dpise Sumnd woly urelyay
960  89°¢ 6 $9 ST vLI Apuaysisuod Kyekor pue xey keq
. . K1aquiq pue pneyy ‘romod Jo asnqe se yons sarorjod pue suone[ndax Apiqisuodsoy
£8°0 88'¢ et (4 6 Ll ‘SME] JO UOIB[OIA AUB 9SO[OSIP PUB UOI}OE 9)e) 0} JIUWO)) [eSe]
. . SUOIB[NSAI PULB SME] [BJUSWUOIIAUD
880 907 il £ I LI s douerdwos ur are suonerado s, Auedwoos jey) aansug
. . renuajod jgoxd ou
880 09 101 9% Ll Ll A1qeqouad st o191 J1 uaAd s390fo1d Ayrunwwods pue sanrreyod poddng
L80  00Y vl 0¢ €l YLI SANIANOE JUAWAO[2AIP A[qRUIEISNS AJOWOL] Aniqisuodsoy
€60 16'€ 121 187 4l pL1  Koerdy[l pue dwid ‘A110a0d se yons swo[qoid [e100s 9AJ0s 03 djoH ordoxyueiyg
. . poSoriaridiopun oy 03 suonjeuop pue sdiysie[oyos Suoyo
tLo vy Lel 143 ¢ Ll se yons sanianoe ordoryueryd 10y sygoid oY) Jo owos 91eo0[[Y
. . ooueuIofIad o1IOU099
560 6¥'t 58 iU L LI 10A0 Kyuronid sey sonjea [eory3e 10 30adsal oy Jey) dInsuyg
. . sdnoi3 o1uy)o 9oUdIIPYIP
Lgo st 601 £ 4 Ll Suowre AJISIOAIP [BINI[ND PUB SIIYO puejsIopun pue 109dsay Aiqisuodsay
) ) Surjquies feotpy
A Py Tel 4 L1 Ll pue s3nIp Joyoo[e SUIAJOAUI SINIATIOR J0 s}od[o1d Aue proay
. . UOIRUIWILIOSIP
LL'o 8¢y 24 0¢ I Ll moym Ajenba syueorjdde qof pue seakordwa [fe jear]
ued 28y 9pIIpU doesiq u BT EIT uIuId
as W /3913Y A[duons paprapun /33a3es1(q A[Suon§ ' s ' 14 4SO

suoymSU1 [PI2UDUL [PUOLIUIAUOD UL SJUIUID]D YT JO UODNIPAD PaJIDId(T
O 2IqBL

Pertanika J. Soc. Sci. & Hum. 34 (S3): 95 - 126 (2026)

10



Emerging Market Perspectives on CSR

as compared with legal and economic
elements. For example, almost 80% of
respondents agree that CFIs should treat
employees equally without discrimination
and take part in philanthropic activities such
as offering scholarship and donations to
underprivileged community groups.

Respondents generally support the
element of ‘philanthropic responsibilities’
(Table 4-B and Table 4-C), as also indicated
by low values of standard deviations.
Most respondents support the notion that
businesses should ‘allocate some of the
profits for philanthropic activities such
as offering scholarships and donations
to the underprivileged’, ‘help to solve
social problems such as poverty, crime,
and illiteracy’ and ‘promote sustainable
development activities.

Over 80% of respondents agreed with
the statement ‘ensure that company’s
operations follow environmental laws and
regulations. Over half the respondents were
undecided about ‘refrain from putting aside
their contractual obligations’. This might
reflect the importance of valuing obligations
as a core value in IFIs.

Most respondents agree that financial
institutions should ‘involve in social welfare
activities if it creates competitive advantage’.
Most respondents disagree with the statement
‘emphasise profit maximisation rather than
promoting corporate social responsibility’.
Almost half the sample thought that IFIs
and CFIs should ‘disregard social and
environmental responsibility involvement if
it negatively affects financial performance’.

Table 5 is based on Carroll’s pyramid
of responsibilities. The CSR element
perceived to have the most significance
is ethical responsibility for both IFIs
and CFIs (respective mean 15.92 and
15.67) followed by philanthropic
responsibility (15.83 and 15.55), legal
responsibility (14.91 and 14.59), and
finally economic responsibility (12.25
and 12.45). High rankings for Ethical
and philanthropic responsibilities,
might imply that respondents (IFIs and
CFIs) support contributions towards
enhancing the society. This is consistent
with the philosophical concept behind
business organisations promoting social
responsibilities, ethical and sustainability
practices. Regardless of the ethnicity
and demographic background, there was
general agreement that IFIs and CFIs
should emphasise morals and values.
These findings are at variance with Visser
(2008).

Table 6. shows the correlation between
the four categories of responsibility
(economic, legal, ethical, and philanthropic).
Results from the respondents clearly show
that all CSR elements in [FIs and CFIs in
Malaysia are positively related at the 1%
significance level.

From Table 7-A, there is only one
statistically significant association between
gender and CSR orientation in IFIs (p<0.05),
which is legal responsibility. However,
Table 7-B shows that there is a significant
association between gender and economic
and legal responsibilities (p<0.01).
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Table 7-A

ANOVA tests: The relationship between gender and CSR orientation (Islamic financial institutions)

Gender
Female Male F-ratio Sig.
Mean SD Mean SD
Economic Responsibility 12.16 2.19 12.27 2.60 0.063 0.08
Legal Responsibility 14.28 2.50 15.10 2.39 3.885 0.05%
Ethical Responsibility 15.81 2.30 15.96 2.62 0.105 0.75
Philanthropic Responsibility 15.51 2.64 15.92 2.58 0.830 0.36

Note. SD standard deviation
*p<0.05

Table 7-B

ANOVA tests: The relationship between gender and CSR orientation (conventional financial institutions)

Gender
Female Male F-ratio Sig.
Mean SD Mean SD
Economic Responsibility 11.40 2.10 12.92 2.54 14.64 0.00%*
Legal Responsibility 13.79 2.73 14.93 2.21 8.51 0.00%*
Ethical Responsibility 15.17 2.35 15.88 2.45 3.21 0.08
Philanthropic Responsibility 15.15 2.88 15.72 2.34 1.88 0.17

Note. SD standard deviation
**p<0.01

From Tables 8-A and 8-B, there is
significant association between age group
(both IFIs and CFls) and economic and legal
responsibilities (p<0.01). Respondents
in the age group ‘below 30’ have better
attitudes towards economic responsibility.
Whilst respondent in the age group ‘above
51’ have better attitudes towards legal
responsibility.

From Tables 9-A and 9-B, there is
significant association between ethnicity
and economic (p<0.01) and legal
responsibilities (p<0.05). There is only
one statistically significant association

Pertanika J. Soc. Sci. & Hum. 34 (S3): 95 - 126 (2026)

between ethnicity and CSR orientation
in CFIs (p<0.01), which is economic
responsibility.

Table 10-A shows a significant
association between religion and CSR
orientation. Results show that the attitude
towards economic (p<0.01), legal (p<0.01)
and ethical (p<0.05) responsibility are
significantly associated with religion in
IFIs. As for CFIs, Table 10-B shows that
the attitudes towards economic (p<0.01)
and legal (p<0.01) responsibilities are
significantly associated with religion.
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Table 8-A

The relationship between age group and CSR orientation (Islamic financial institutions)

Age Group
Below 30 31-40 41-50 Above 51 F-ratio  Sig.
Mean SD Mean SD Mean SD Mean SD

Economic Responsibility 13.71 1.62 11.97 236 12.72 2.52 1096 2.58 5.18  0.00%*

Legal Responsibility 1473 119 1467 291 14.67 218 1633 1.71 3.73 0.01*
Ethical Responsibility 1536 1.03 1583 3.17 1594 216 1637 2.26 0.49 0.69
Philanthropic 15.64 220 1561 3.18 1589 232 1630 1.75 0.49 0.69
Responsibility

Note. SD standard deviation
*p<0.05, **p<0.01

Table 8-B

The relationship between age group and CSR orientation (conventional financial institutions)

Age Group
Below 30 31-40 41-50 Above 51 F-ratio  Sig.
Mean SD Mean SD Mean SD Mean SD

Economic Responsibility 14.14  2.35  12.29 2.15 1231 229 11.89 3.23 4.01  0.00**

Legal Responsibility 1471 224 1425 249 1491 227 16.11 225 494  0.00%**
Ethical Responsibility 15.67 2.01 15.51 272 1574 236 1586 2.30 0.16 0.92
Philanthropic 1581 202 1522 291 1547 243 1625 2.05 1.17 0.32
Responsibility

Note. SD standard deviation

**p<0.01

Table 9-A

The relationship between ethnicity and CSR orientation (Islamic financial institutions)

Ethnicity

Chinese Indian Malay Other F-ratio  Sig.
Mean SD Mean SD Mean SD Mean SD

Economic Responsibility 11.02 2.11 10.71 1.73 12.87 2.48 0 0 13.54  0.00**
Legal Responsibility 1526 2.06 16.14 2.03 14.65 2.56 0 0 3.05 0.05*
Ethical Responsibility 1533 198 1557 199 16.18 2.75 0 0 2.01 0.13

Philanthropic 1537 198 17.00 136 1587 2.85 0 0 2.19 0.12

Responsibility

Note. SD standard deviation
#p<0.05, **p<0.01
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Table 9-B

The relationship between ethnicity and CSR orientation (conventional financial institutions)

Ethnicity
Chinese Indian Malay Other F-ratio  Sig.
Mean SD Mean SD Mean SD Mean SD
Economic Responsibility 11.29 2.09 11.78 245 1289 246 14.60 3.21 5.97 0.00%*
Legal Responsibility 14.62 229 1448 245 1450 2.48 16.80 1.30 1.47 0.23
Ethical Responsibility 1527 1.74 1552 276 1583 2.47 15.60 4.51 0.52 0.67
Philanthropic 1497 206 15.61 2.84 1562 2.55 17.80 2.77 2.04 0.11
Responsibility
Note. SD standard deviation
**p<0.01
Table 10-A
The relationship between religion and CSR orientation (Islamic financial institutions)
Religion

Buddhist Christian Hindu Muslim Other F-ratio Sig.

Mean SD Mean SD Mean SD Mean SD Mean SD
Economic 11.00 1.73 10.19 240 11.25 0.88 12.88 247 12.00 1.79 8.53 0.00%**
Responsibility
Legal 1470 149 16.86 1.77 1550 245 14.64 2.54 14.00 237 4.42 0.00%**
Responsibility
Ethical 1478 2.04 15.19 1.83 17.00 0.76 16.21 2.74 1533 2.07 2.52 0.04%*
Responsibility
Philanthropic  15.09 195 1590 1.76 17.00 1.69 15.88 2.83 15.67 2.73  0.90 0.47
Responsibility
Note. SD standard deviation
*p<0.05, **p<0.01
Table 10-B
The relationship between religion and CSR orientation (conventional financial institutions)

Religion

Buddhist Christian Hindu Muslim Other F-ratio Sig.

Mean SD Mean SD Mean SD Mean SD Mean SD
Economic 11.81 1.50 11.04 2.51 11.55 273 12.89 246 17.00 1.73  6.80 0.00**
Responsibility
Legal 13.78 2.04 16.13 1.75 13.18 2.04 14.50 2.48 18.00 0.00 6.30 0.00%**
Responsibility
Ethical 1489 1.80 15.75 2.80 1545 2.62 1583 247 16.67 231 0.97 0.43
Responsibility
Philanthropic  14.67 1.94 15.88 2.88 1591 221 1562 2.55 16.67 4.04 1.16 0.33

Responsibility

Note. SD standard deviation
**p<0.01
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Table 11-A

The relationship between work experience and CSR orientation (Islamic financial institutions)

Working Experience

<5 years 6-10 years 11-15 years  16-20 years  >21years F-ratio Sig.
Mean SD Mean SD Mean SD Mean SD Mean SD
Economic 13.73 1.62 1246 2.13 12.08 2.72 1227 1.77 12.04 2.87 1.18  0.32
Responsibility
Legal 1473 1.19 1438 2.79 1453 323 1492 188 1532 2.8 1.09  0.36
Responsibility
Ethical 1536 1.03 15.83 248 1550 3.69 1624 213 16.11 2.13 0.66  0.62
Responsibility
Philanthropic ~ 15.64 220 1596 3.09 1540 3.48 1532 199 1630 2.12 1.26  0.29
Responsibility
Note. SD standard deviation
Table 11-B
The relationship between work experience and CSR orientation (conventional financial institutions)
Working Experience
<S5 years 6-10 years 11-15 years  16-20 years >21years F-ratio Sig.
Mean SD Mean SD Mean SD Mean SD Mean SD
Economic 13.67 144 1352 2.63 1220 2.11 12.08 1.89 12.07 3.02 275 0.03*
Responsibility
Legal 14.67 1.67 13.76 2.86 14.13 252 1473 2.14 1523 230 230 0.06
Responsibility
Ethical 15.58 1.51 1486 2.75 16.08 2.66 16.00 254 1559 214 127 028
Responsibility
Philanthropic ~ 16.33 1.97 14.62 3.03 1560 2.80 15.65 2.16 1575 231 1.39  0.24
Responsibility

Note. SD standard deviation
*p<0.05

Table 11-A indicates an insignificant
relationship between work experience
and CSR elements in IFIs; i.e., ethical
and philanthropic responsibilities are not
influenced by work experience. From Table
11-B, only the attitude towards economic
responsibility is significantly associated
with work experience (p<0.05) in CFIs.
Respondents, with less than 5 years and
between 6 to 10 years' work experience in
CFlIs, react more positively to economic

116

responsibility (respective means 13.67
and 13.52).

Regression Results

Table 12 detail the probit regression
analysis, which shows that gender
significantly influences perceptions
towards economic and legal responsibilities
(p<0.01). Work experience is significant in
all four aspects (economic, legal, ethical,
and philanthropic).
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Overall results for male respondents
in CFIs, indicate that economic and legal
responsibilities are rated more highly than
for their female counterparts in CFIs, while
the difference in perception for males/
females is more significant only for the legal
dimension in IFIs. The only age group that
shows significant differences in perception
is executives below 30. They perceive
legal and economic responsibilities more
significantly in both CFIs and IFIs. In IFIs,
executives with Malay ethnic background
perceive economic responsibilities more
significantly, while executives with
Indian ethnic background perceive legal
responsibilities more significantly. In CFIs,
executives with other/mixed ethnicities
perceive economic responsibilities as
the sole significant dimension. Among
executives in IFIs, Muslims significantly
perceive economic responsibilities,
Christians significantly perceive legal
responsibilities, and Hindus significantly
perceive ethical responsibilities. In
CFIs, executives other than Buddhist/
Christian/Muslim/Hindu significantly
valuable economic responsibilities. In
IFIs, there is no significant difference
in executives’ perception across CSR
dimensions. However, in CFIs, executives
with less work experience highly value
the economic responsibilities dimension.
Further analysis shows that in probability
that these executives focus on the economic
dimension is bigger in IFIs, while the
probability that these executives focus on
the ethical and philanthropic dimensions is
bigger in CFIs.

CONCLUSION

The twin objectives of this paper are (i) to
contribute to economic development within
the framework of Shariah; (ii) to identify
areas where positive social and ethical
outcomes might be further improved. Our
findings reveal that executives in both Islamic
and conventional financial institutions
consider ethical and moral elements to be
highly important. They rank both ethical
and philanthropic responsibilities highly.
This questions the theoretical framework
developed by Carroll (1979, 1991). The
results indicate interesting demographic
differences between executives in their
attitudes to CSR.

The integration of ethics and
philanthropy into Malaysian business
operations is increasingly important. This
trend is particularly evident in Islamic
finance, where ethical and philanthropic
business behaviour is upheld. It is
considered important that [FIs have CSR
policies and procedures in place that
incorporate philanthropic, social, and
ethical considerations, along with Shariah
principles, into their business operations and
core strategy. Executives in IFIs consider
community support and public image to be
important motivators for CSR engagement.
Pressure from local governments, NGOs,
and international regulations has less
influence. Further empirical testing is
required to assess the suitability of local
and global CSR initiatives for IFIs and
whether adaptation is necessary to align
with the specific nature of these institutions.
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Regardless of their demographic profile, the
sample supports the relevance of ethical and
philanthropic responsibilities.

Strong implications may be drawn for
both industry and researchers. Embracing
diversity among employees enhances
organisational performance by providing
new insights and perspectives. This has
previously been emphasised for both IFIs
and CFIs in Malaysia (Siciliano, 1996). In
supporting workplace diversity and fostering
synergy values, institutions can utilise
the country’s multi-ethnic, multicultural
endowments. Demographic differences
among employees can be strategically
important in achieving CSR objectives.

The paper enhances our understanding
of CSR theory, particularly in the context
of the coexistence of CFIs and IFIs
in a developing country. It challenges
Carroll's classic CSR pyramid, as the
CSR orientation in the Islamic financial
industry and developing countries differs.
Ethical responsibilities receive the highest
emphasis, followed by philanthropy, legal,
and economic responsibilities.

While the relevance of demographic
characteristics to CSR has previously
been explored (Amran et al., 2013; Liao
et al., 2014; Wang et al., 2020), limited
attention has been given to investigating
their influence in the Islamic financial
industry. This study begins to fill that gap
as it paves the way for further research on
diversity, culture, and ethnicity within the
Islamic financial industry.

The rise of FinTech in Malaysia has
led to increased investment in digital

transformation, with the issuance of digital
banking licenses by Bank Negara Malaysia
(BNM) in 2022. Exploring the impact
of digitalisation on CSR in the financial
sector is crucial. It is important to examine
how digitalisation can bring value to
communities, enhance energy efficiency,
promote a clean environment, and reduce
waste. Additionally, future research should
delve into the influence of demographic
characteristics such as gender, age, work
experience, ethnicity, and religious
backgrounds on CSR decision-making
within the dual banking system. Interviews
and case studies can provide valuable
insights into the complex interactions within
financial institutions, particularly in the
Islamic financial industry.
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EndNotes

1.

120

Available at: https://www.ig.com/en/
news-and-trade-ideas/top-10-biggest-
corporate-scandals-and-how-they
affected-share-pr-181101 (accessed 5
June 2021).

Available at: https://www.ey.com/
en_us/assurance/why-esg-performance-
is-growing-in-importance-for-investors
(accessed 18 June, 2023).

To further read about ISO 26000 (2010)
Guidance on social responsibility, see
https://www.iso.org/standard/42546.
html

To know more about the 2011
Update of the OECD Guidelines
for Multinational Enterprises, see
https://www.oecd/daf/inv/mne/
oecdguidelinesformultinational
enterprises

For further reading on the 17 UN goals
on sustainable development, see https://
sdgs.un.org/goals.

The first pillar, economic responsibility,
entails that the existence of a business
is motivated by profit maximisation
and increasing shareholder value.
Second, corporate legal responsibility
embraces the expectation of their
society to pursue their objectives
within the framework of the law.
Third, ethical responsibility refers
to the ethical responsiveness of the
business corporations towards what
is right and wrong. The final pillar is

philanthropic responsibility, which
refers to the common desire to see
business contributions in response
to society’s expectations. For further
details, please see Carrol (1991).

The Growth Report (2008) can be
accessed through the World bank website
https://openknowledge.worldbank.org/
handle/10986/6507

Available at: https://www.bnm.gov.my/
banking-islamic-banking.

For example, a study conducted by
Ahmad, et al. (2016) yielded 15.5 per
cent, Darus, et al. (2014) and lyigun
(2013) yielded 21.4 per cent.
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APPENDIX QUESTIONNAIRE
Section 1: Corporate Social Responsibility

[Please tick (V) in an appropriate box]

1. Some academicians claim that different countries present a distinctive set of corporate
social responsibility elements. Please indicate to what extent do you agree with the
following statement?

I believe that business must: Strongly Strongly
Disagree Agree
Disregard social and environmental responsibility involvement if 1 2 3 4 5

its affect financial performance

Emphasising on profit maximisation rather than promoting
corporate social responsibility

Involve in social welfare activities if it creates competitive
advantage

Enhance corporate reputation and goodwill solely based on
economic strength

Committed to take action and disclose any violation of laws,
regulations and policies such as abuse of power, fraud and bribery

Refrain from putting aside their contractual obligation

Paying tax and royalty consistently

Ensure that company’s operations are in compliance with
environmental laws and regulations

Ensure that the respect for ethical values has priority over
economic performance

Respect and understand ethics and cultural diversity among
difference ethnic groups

Treating all employees and job applicants equally without
discrimination

Integrating social and ethical environmental responsibility into
organisation policy

Allocate some of the profits for philanthropic activities

Supporting charities and community projects even if there is
probably no profit potential

Help to solve social problems such as poverty, crime and illiteracy

Promoting sustainable development activities
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2. Inyour opinion, what would be the motivation behind corporate social responsibility

practices?
Strongly Strongly
Disagree Agree
Enhance public image and reputation 1 2 3 4 5

Increase community trust and support

Pressure from international regulations

Pressure from government

Matching of social needs to corporate skill, need or ability to help

Personal ethical and cultural tradition

Pressure from special interest groups/NGOs

Pressure of local community

Increase profitability

Religious responsibility

Increase competitive advantage

Section 2: Demographic information

[Please tick (V) in an appropriate box]

1. Please state your gender:
Male

Female

2. Please state your age group:
Below 30

31-40

41-50

Above 51

3. Please state your ethnicity:

Chinese

Indian
Malay
Others
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4. Please state your religion:

Islam

Buddha

Hindu

Christian

Others (Please specify)

5. Please state the number of years of your working experience:

5 years and below

6 — 10 years
11 — 15 years
16 — 20 years

More than 20 years

6. Please indicate the profile of company that you are representing:

126

Islamic financial institution

Conventional financial institution

Takaful/Islamic insurance company

Insurance (conventional) company
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